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Hmmmm…… ?
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Urbanization of North 
America

• 1900 Urban Population was 39.7%

• farm was 39.3%
• non farm rural 21.0%

• 1990 Urban was 75.2%

• farm was 1.9%
• non farm rural was 

22.9%

= Agricultural Confusion
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We farmers have been told for decades to 
specialize. Specialize, specialize, specialize. And 
what do the big companies do?. They diversify.

And folks, they are wiping us out.

Bill Heffernan

University of Missouri

… it got big or disappeared!
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…and this is what can make a difference…



Agritourism
What is it ?

Travel that combines agricultural or rural settings  with 
products of agricultural operations – all within a 
tourism experience. 



Think it is not

a 

HUGE Opportunity?
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� Organic foods, functional foods and supplements are  a 
$45 billion US industry and growing 20 % per 
year (Nutrition Business Journal)

� Organic food retail sales through all outlets in th e U.S. 
was estimated at $7.8 billion in 2000, a 20% 
increase over 1999 sales 

� The danger here for local producers, organic is 
becoming a commodity!
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“The complexity of modern farming and keen 
competition…. Leaves little room for the 
marginally successful farmer”
US Dept. Of Labor 2003
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“In the next 10 years the Ag 
industry will see more innovation 
then we have seen in the last 
100 years”
..Dr. Robert T. Fraley

EVP & Chief Technology officer, Monsanto

“The Father of Modern Biotechnology”, June 2004
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• aging Canadian population

• by 2020 more over 65 than under 14

• 20 + % over 65 by 2030

As a group, farmers are 
also getting older. Their 
median age in 2001 was 49, 
compared with 44 for those 
in Canada's self-employed 
labour force and 38 for the 
entire labour force. 

How many apples ?



But a regional awareness is beginning!
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Bob Nardelli, President and CEO, The Home Depot

“When I became CEO, I reread The Experience 
Economy. It became clear early on that what had 
gotten the Home Depot to its first $50 billion was 
not going to get it to the next $50 billion. I knew  
that the new competitive arena was the customer's 
experience.”
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And the opportunity is…



New Starwood plan
As an example, Mr. Heyer explained that under his new marketing 
plan at Starwood, the company's product is no longer viewed as the 
sale of rooms in hotels. Instead, he said, "We sell experiences. We 
deliver memories." 

��
7���������������#������-	����-�-�
���



Can Starbucks' image survive the drive-through?
Upscale coffee chain plans to put the windows in 1, 000 stores this 
year.By Steven Gray
THE WALL STREET JOURNAL
Friday, January 13, 2006
RANCHO CUCAMONGA, Calif. — As the company that popularized the $4 
cup of coffee pushes beyond its urban roots to caffeine freaks in the suburbs 
and rural America, a big question is brewing: Can the upscale Starbucks image 
— painstakingly cultivated with strong coffee, soft chairs and hipster music —
survive the drive-through window? 
Starbucks Corp. is building hundreds of new Starbucks cafes this year with 
drive-through windows, a fast-food industry innovation pioneered by McDonald's 
Corp. decades ago. To many car-bound customers, it's an innovation whose 
time has come. "I wouldn't have stopped at Starbucks if it wasn't a drive-
through," said Dan Fachner, who had just picked up a "Grande" black coffee at 
an Ontario, Calif., Starbucks not far from his office. 
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Brocklebank, and Hobbs. University of 
Sask. Oct. 2004
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• 1998 producer and 
processor brands were 10-
12% of market

• 2005 estimate is 50%. 
Lamp 1998
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www.colemannatural.com



And the beef “experience”…

• 30% of steaks and 35% of roasts over 6 month period 
ranked as unacceptable for tenderness by trained lab.            
Brewin & Ulrrich 1999

• 44% of Canadians felt buying beef was a game of chance as 
to quality. (International Livestock Conference, 2002)
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Local Market and over 100 
hogs a week in Season!
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Culinary Tourism and Senior tours

Opportu
nity





Restaurant Opportunity



A large investment in 
a corn maze…
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Retailers know how important this is!

� local identification carried through the chain



There are farms in BC hosting more than 700 buses p er year
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School Tours

• these are educationally 
based and fees range from 
$3 - $7 per child
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Agriculture is entertaining!



Medieval Nights
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A Harvest Celebration

local food, local beer and wine. 



Vineyards

Award-Winning VQA 
Wines Tasting Room 

& Patio 
Lunches

Self-Guided Tour

Wine Lovers’Club

3600 EXPERIENCE

Concerts



Strategic 
Alliances

Snow-shoe 
Safaris

Art-in-
the-

Vineyard

Orchard 
& Farm 
Tours

Desert 
Tours

In-Suite
Spa 

TreatmentsCycling
Golfing

Cooking 
Classes

Live the Total Wine Experience...



Coffee
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• one of the largest grape growers in Ontario, Canada , over 800 acres of 
production, began to diversify

• built a winery 10 years ago but even that was not e nough…...
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… it is about local and regional…
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ww.agritourismbc.org
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2006 Highway 
Sign Campaign

Raising the Bar
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2003 study on E.coli
0157:H7 in the US (Keene 2003)

Looked at 29 county and 3 large state 
fairs

0157:H7 was isolated from:

• 13.8% of beef cattle

• 5.9% of dairy cattle

• 3.6% of pigs

• 5.2% of sheep

• 2.8% of goats

New CDC 
recommendations 
Include:
• Ecoli testing of all animals 

prior to fair (@$32 per 
sample)

• Strict sanitation re: food and 
water

• Hand wash and sanitation in 
areas with potential 
animal contact



Why Standards ?

Liability Exposure!
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What was, prior to 1980 :

• 30 dairy farms on 
Saanich Peninsula

• Commercial vegetable 
co-op

• 200 acres of logan
berries

• >200 acres of potatoes in 
Central Saanich

• Direct Marketing 
Association   
formed in 1982 
with 20 members 
and gross sales of 
less than $2 
million

What is :

• 3   dairy farms on 
Saanich Peninsula

• commercial vegetable co-
op…….gone

• 1 acre of logan berries

• 0 acres of potatoes in 
Central Saanich

• Direct Farm marketing 
association with 90 
members and 
gross sales of over 
$ 20 million

• Employment on these 
farms- over over 
500 full-time jobs



“Farm Fresh” 2004

91 Number of farms, vineyards &
cheese makers in the guide.

163,000 Number of copies printed

News Group papers  133,000
Farms stands, fairs, etc.      23,000
Urban distribution                  7,000

Partnerships

… on Vancouver Island in 1982 an Association was 
formed with 21 farms…

The Beginning



Centrefold map

Farm Listings

• availability chart

• product list



2004 and a new partnership





The Wine Islands Project



Regional Development, Agritourism
and the Island Wine Industry



2006 agritourism partnerships,        
the Wine Islands!
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